Stetson School of Business and Economics

Fall Semester 2009
The Stetson School of Business and Economics (SSBE) promotes the advancement and integration of quality business education and practice.  In support of Mercer University’s mission, the School provides undergraduate and graduate programs that are designed to enable, enhance, and expand professional careers, civic responsibility and lifelong learning
BAM 606: Applied Microeconomics

Instructor: 
Dr. Scott A. Beaulier



Department Chair & Assistant Professor of Economics
Office: 
230 Stetson Hall (ext. 5596)

Office Hours:
Monday & Friday 12-12:50
Wednesday 2-4:50 pm (and by appointment)

E-mail: 
beaulier_sa@mercer.edu
URL: 

www.scottbeaulier.com
________________________________________________________________________

Course Description:


A study of price and distribution theory relevant to households, firms, and industries in perfect and imperfect competition.  Game theory, general equilibrium theory, and welfare economics are also examined.
Objectives:

This is a course in applied microeconomics.  The purpose of this course is to develop an 

economic perspective that will be appropriate for the MBA program and for general 
business situations.  

Microeconomics is the foundation of all economic analysis.  This course will present the basic postulates of microeconomics and illustrate the widespread implications of these postulates when we examine real world situations.  The goal of this course is to have every student “thinking like an economist” and feeling comfortable enough with microeconomics to apply it in all walks of their lives.  More formally, the objectives include
1. Develop tools for useful business decision-making;
2. Conduct a detailed examination of price theory and consumer choice;
3. Examine market structure and performance;

4. Discuss the welfare properties of different market outcomes;

5. Consider business problems from an economic perspective.

Prerequisites: 

ECN 150, Principles of Microeconomics
Text (Required):

Harford, Timothy. The Logic of Life, Random House, 2008.

Levitt, Steven, and Dubner, Stephen. Freakonomics, William Morrow, 2005.
McKenzie, Richard, and Lee, Dwight. Microeconomics for MBAs, Cambridge, 2006.

Grading and Exams: 

Your grade in this course is based on a midterm examination (30%), a short paper (30%),
and a final examination (40%).  
My grading range is the following:

Total Points






Grade

100-93







   A

92-89







   B+

88-83







   B

82-79







   C+

78-71







   C

70-60







   D

59 or below






   F

Short Paper: Throughout the semester, we will be reading two popular books, Freakonomics and The Logic of Life.  After reading these books, your assignment will be to write a short (three page) review of the two books that demonstrates your ability to think like an economist.  
Exams: The midterm and final exam will be in essay form.  The final exam is cumulative. 

Honor Code:

Cheating is not tolerated.  Don’t cheat.  The Honor Code is enforced during all tests.

University Policy for Students with Disabilities: 
Students with a documented disability should inform the instructor at the close of the first 
class meeting.  This instructor will refer you to the Office of Student Services (SSS) for 
consultation regarding evaluation, documentation of your disability, and 
recommendations for accommodation, if needed.  Students will receive from SSS the 
Faculty Accommodation Form.  On this form, SSS will identify reasonable 
accommodations for this class.  The form must be given to the instructor for signature 
and then returned to SSS.  To take full advantage of disability services, it is 
recommended that students contact SSS immediately.  This office is located on the third

floor of the Connell Student Center.  

Course Outline:

Date

Topic Covered




Reading Assignment
08/26/09

The Economic Way of Thinking

M&L: Ch. 1
H: Ch. 1-2 

09/02/09

Competetive Products



M&L: Ch. 2









H: Ch. 3-4

09/09/09

Organizations and Economics


M&L: Ch. 3








H: Ch 5-6
09/16/09

The Logic of Collective Action

M&L: Ch. 4








H: Ch. 7-8

09/23/09

Interventionism



M&L: Ch. 5








H: Ch. 9

9/30/09

Firms and Incentives



M&L: Ch. 6









L&D: Intro, Ch. 1

10/07/09

MIDTERM EXAM
10/14/09

Consumer Choice Theory


M&L: Ch. 7








L&D: Ch. 2-3

10/21/09

Costs





M&L: Ch. 8








L&D: Ch. 4-5

10/28/09

The Short-run vs. Long-run for Firms
M&L: Ch. 9








L&D: Ch. 6, Epilogue

11/04/09

Competitive Markets



M&L: Ch. 10
11/11/09

Monopoly




M&L: Ch. 11
11/18/09

Imperfect Markets



M&L: Ch. 12

12/03/09 

Problems in Group Decision-Making

M&L: Ch. 14
12/10/09

FINAL EXAM
